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Superbrands comes to Cambodia

The international branding arbiter is on the
lookout for the best brands in the Kingdom

BY MARX BROWNE | ECONOMICS TOOAY

B8 There are various things companies can
do to promote their brands. One option is
mgﬁlmﬁedlogolmrns“ptrbnndl an
] and ind

that essentially acts as an arbiter of brand-
ing, So far, Superbrands has set up councils
louktbodldmumkmddobalbnndlfm

in89 ies - and

Cnmbodhnnmom}ulm.

“We're going to be the goth country,”
said Frederic Bonnin, one of two directors
for Superbrands Cambodia.

The objective of Superbrands is to iden-
tify brands that outperform other brands
within their respective markets. Voluntary
committees consisting of experts, who typi-
aﬂymhmnwkt&q/oomuﬂnm

are eatablished to d
vdﬂchhnnduhomdbeinmdeopndd-
pate in Superbrands,

Companies in Cambodia that get selected
and decide to pay a fee and participate, get
to have the official Superbrands logo put on
their products and will appear in the Cam-
bodian edition of the organization's large,
hard-cover publication.

'We“llprvdmnbook(hnllihnnw
keting bible," Bonnin said about the publica-
tion that he anticipates will be available in
October 2013.

Bonnin and Superbrands Cambodia co-
director Richard Buckley have selected a
nine-member council that is slated to hold
its first meeting in January. Finding the
right people for the council was a challeng-

Richard Buckley (left) and Frederic Bonnin (right), co-directors of Superbrands Cambodia,
which seeks to celebrate the best brands in Cambodia. (photo supplied)

Sharaf, CEO of RMA Cambodia, and You
Ang, Heineken Brand Manager Cambodia,
The council’s first job is to pre-select local

Superbrands Thailand director.

So far, three editions of the Superbrands
publication have been produced in Thailand,
and 96 brands, both local and international,
have participated in the project, he said in

mmnd\md\nmn\él:t&m;ingm
online survey of CEOs in Cambodia, Bonnin
said. Then the council will ap h

an email.
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kzdngmdmnlndwrﬂdmpmm

l!mptwﬂfwdunﬂvnd\e“ rbrand:
book to clients, and a company can even
have the cover customized with its brand,
he pointed out.
Superbrands was initially a radio show
in the UK that went on air in 1994 after
being established in London by advertis-

mapdna.mdmdutpadudna.nid
Preecha Kaenprom.

“Many of our clients are using this logo
ina big way, and customers are seeing these
messages in big numbers,” he said.

Meanwhile, Bonnin said plans are in the

ing process, Bonnin said. ing executive Marcel Knobil. The showwas  works to hold a high-profile ceremony in
‘Tt took longer than expected to findthe  a hit and the Superbrands organization was Phnom Penh when the Superbrands Cam-
right people,” he added. etnhlhheday\wlam.nnpmwamnpidry bodia edition book comes out later next year,
The bers of C: 's Superbrand: P d to key global markets and numer- ‘The French national who has worked as
Coundil include widely known names in the oulwuntﬂel h\dud!ngnmhnd.when Anidvmhmgnp«mnudwlwvmo\u
country'sb suchasVan ng since 2008. indluding Reader's Digest, said

Sou leng, Chairman of Garment Manufac-
turers Association in Cambodia (GMAC),
Seng Takakneary, President of the Cambodia
Women Entrepreneurs Association, Rami

'Supcrbnnd.:'lhnhndhnbeenm-
cessful in promoting the most successful

hnwasqmtetedabouuorﬂngmam
bodia to establish Superbrands.

“One day | decided to do something dif-
ferent - 50 [ came to Cambodia.” m
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ADVERTORIAL W

Superbrands to Honor
Cambodla ) Strongest Brands

The world’s independent arbiter of branding will also unveil the 2013

the
au(homy and arbiter of branding,
toda!) announced the launch of the
Superbrands Cambodia book to
be unveiled at a special tribute event
to be held early next year.
nization awi
‘S rbrands’ status to Cambodia’s
ing brands that have met the
smngenl selection criteria set by the
Superbrands Council.
*“C is begi to d
the value of strong brands and we are
extremely fortunate to have on our
Council some of the most respected
busmess Ie in the country who
he brands and scored

many of C: ia’s best brands

The Superbrands Organization will
unveil  the coffee-table  style
Supevbrands book, which includes a
two-page file of each of
Superbrands, at the Tribute event.
The event is set to be a true celebration
of many of the country's highest profile
brands, and promises to live up to its
uunon as the "Oscars of
randi

THE CAMBODIA SUPERBRANDS COUNCIL
(2013):

Mr, SouMLen; Van, Chairman ol

d is
to paymg tribute to uceptlonal brands
pfomotmg the dusclplmed of

Cambodia (GMAC)

Is recogmzed through their books
Events and Awards programs, internet

themonmou styenglhs says Frederic ma
Mrs. Seng T , F sites, and through significant
Cam::géia rechs Sue%erbgnd: c‘mwi.ng Women  Entrepreneurs m(emahonal media and PR coverage
Superbrand by our independent iation “ wndr d"“m"’” and on
C:gncu is a rful endorsement SeVISsion snd racio.
or existin| 2
Mr. Rami Sharaf, CEO, RMA The Superbrands organization was
potential custfzmers, %he medl‘a’i e by ov.lgnally:et "pb‘" ,.L,'},"“':h'," 1?94(
4 h - g where it publis irs
each brand's exceptional it Mrs. Sapor_ Rendall, Managing Superbrands book. Since then it has
The Council in C Director, ~_Sapors p/Sap i to 92
is comprised of indivi who -MG"CY countries _ worldwide  including
shown  exceptional apmude in Argentina, Australia, Brazil, China,
Ew"t:sdsg an'd hv:ho hka:'e 7 ho;gu h Sant (Pick) genm HmEgypt. ranc:.vcmn'y Iadn:,
nowledge of the market and me reece, u . India,
of business, mSupevbrandsCouncll g:’é‘:’mnﬁ“"”- CE River Orchid  |ngonesia, Frelan: Italy, ~Kuwait,
e NN K e, e . M
candidate brands from the hu s i n jetherlands, ; akistan,
of brands avalable within Cambodia, M genc Betan Crancier Sarvies  Philippines, Poland, Portugal, Russia,
and Superbrands invites Markelmg CIMB Bank X i Arabia, Singapore, Spain, Sri
professionals within ia to Lanka. Sweden, Thailand, Turkey,
score those shortlisted bfands and the United Arab Emirates, United
highest scoring brands are then W.E. Mr. So Sovathy. Director ol Kingdom, the United States and
designated as Superbrands. Only Marketing & Promotion Dept. and Vietnam.
gg:g:mgﬂu?cg;‘v&e"::“'::'m:: ‘A#vléov to the 'Mlmster Of Tourism of R
1
Superbrands Council avaselugnrglret ”13; e Kingdom of C books including

inclusion in upe
Cambodia book, which traces the
history and achievements of each of
the brands.

“The brands featured in the book
range from Fast Mova Consumer
Goods (FMCG) brands to corporate
jants. We are happy to see so many of
mbodia’s _stron, home-grown
brands included in the book alongside
key international bunds Pmnclpahon
in the Superbrands book by
ion only and ledges the

Mr. Joef Pena, Managing Director Max
Comm (Cambodia) Communications

Mr. You Ang, Heineken Brand Manager
Cambodia, Heineken Far East

Mr. Frederic  Bonnin,
SuperBrands, Cambodia

Mr. Richard Buckley,
SuperBrands Cambodia

ABOUT SUPERBRANDS CAMBODIA:
The izati

Director

Director

intrinsic

of t
agg its brand value. '?"'g.— Bonnin

P is
acclaimed worldwide as being the
independent authority and arbiter of

Cuperbrands

Suj nds,
Business Superbrands (on B2B
brands), Cool Brands and eBrands -
maku\g the series of books the la
ion of insights into some of the
wtﬁt brands in the world, To date
r 10,500 individual brands have
been featured worldwide. For further
information on Suwbnnds, please
visit www.superbrands.com

Contact:
Frederic Bonnin
Tel: 012635134
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